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2015 Third Quarter Taxable Sales and Purchases Decline 

Tax Commissioner Ryan Rauschenberger 

has released the 2015 third quarter taxable 

sales and purchases report, and it reflects a 

drop in activity in North Dakota.  Taxable 

sales and purchases were $5.763 billion for 

July, August and September of 2015, a 

drop of nearly 25 percent over those 

months in 2014.    

“Although taxable sales and purchases for 

the third quarter are down when compared 

with 2014, viewing it with a longer-term 

perspective still shows an increase,” stated 

Rauschenberger. “Taxable sales and 

purchases for the third quarter have 

increased more than 31 percent since 

2010.” 

Taxable sales and purchases for the third 

quarter of 2010 totaled 3.967 billion. 

Five of the 15 major industry sectors reported taxable 

sales and purchases gains when compared to the third 

quarter a year ago. The most notable increase was in the 

utilities sector (increase of 36.31 percent/$18.5 million) 

and the most notable decline was in the mining and oil 

extraction sector (decrease of 52.79 percent/$728.5 

million). 
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“During the third quarter of 2015, North Dakota 

continued to feel the effects of low commodity prices, 

which negatively impacted both the agriculture and 

energy industries,” Rauschenberger said. “The decrease 

in spending statewide is a direct outcome.”   

Wƻō ϧ LƴǘŜǊƴǎƘƛǇ CŀƛǊ 

https://epayment.ndus.nodak.edu/C22800_ustores/web/store_main.jsp?STOREID=33&SINGLESTORE=true
http://bismarckstate.edu/uploads/74/Spring2016JobFairRegistrationForm.pdf
mailto:jay.meier@bismarckstate.edu
mailto:julie.crispell@bismarckstate.edu
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Valued NDRA Members:   

Happy New Year!  I hope you all enjoyed a prosperous 

and profitable Christmas Shopping Season.  I can tell 

you the passing of NDRA Board Member Wayne 

Deery dampened the Christmas Cheer for many in the 

business community.   

You can see by some of the stories in this newsletter 

North Dakota is experiencing a bit of a slowdown in its 

economy.  I believe it was President Obama who said 

just a few short years ago, “ The United States can’t 

drill its way to lower gas prices.”    Oops, the President 

has missed the mark one more time with that comment.  

All the drilling activity in the country’s shale plays has 

left the nation and the world awash with oil and gas prices plummeting to levels 

unseen in several decades.   

And while the Oil Patch has slowed and ag prices taken a turn for the worse, I 

believe North Dakota is still a great place to live and do business.  We have been 

through the cyclical impact of lower commodity prices before and survived.  I 

believe state leaders have done a decent job of stockpiling some rainy day funds.  

Regarding the oil patch, I feel strongly it will return sooner than later as will better 

commodity prices.  After all, the North Dakota economy was on an unprecedented 

roll.  While we would have liked nothing better than to see it continue forever, we 

had some sense past history would dictate otherwise.  As one state business owner 

recently told me, “For the past 5-6 years our business has been flying by the seat of 

its pants, just trying to keep employees in the store and products on the showroom 

floor.  Now, we will have to go back to managing our businesses again.”   

As you look at Strauss Clothing, it makes you wonder over the course of 12-13 

decades how many times those families must have had the same discussion and 

feelings retailers in the state are having today.  Passion, pride and commitment 

certainly go a long way to steadying the ship and staying the course.  There’s no 

finer example than the Strauss family when it comes to this issue in the past 120 

years!  

It’s this type of “keep your nose to the Grindstone” mentality so many North 

Dakotan businesses  show that keeps the optimism flowing in me.  After all, it’s 

been passed on and proven effective for generations.  Good things will continue to 

happen.  The State’s population growth is expected to increase by 70,000 in the 

next five years taking us to about 825,000 residents.  Projections call for ONE 

MILLION PEOPLE living in ND by 2040.  That’s a lot of potential new shoppers 

on the horizon.    

North Dakota is transforming into one of the youngest states in America with a 

majority of its workforce now falling into the 20-34 age category.   This is one of 

the reasons why you see businesses continuing to expand in our state and you hear 

more about school expansions than you do about consolidations or closings.  

While the present may seem a bit cloudy and uncertain, the future is bright.  

Like it has  done in the past, I’m confident ND’s retail sector, the backbone of 

the state’s economy, will continue to lead the way.   

In the meantime, the association office will keep fighting and working to give 

you the best business climate possible.   

North Dakota Retail Association 
PO Box 1956 
Bismarck, ND 58502 
Phone: 701-223-3370 
www.ndretail.org 
 
Mike Rud, President 
Mary Nagel, Executive Administrator 

Mike Rud - President 
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In Memory of Wayne Deery 
 

“All three hairs on my head stood up!”  That’s what “Everyone’s Friend”, Wayne Deery, said when Mary kissed 

him at the convention in October.  All of Wayne’s friends shared their affection for him at this event. Wishing him 

well and telling him to keep fighting.  He was full of energy as he greeted clients as he had done for so many years 

at the NDPMA Tradeshow.  For many, myself and Mary included, Wayne’s presence 

was the high point of another outstanding convention.   

Unfortunately and sadly, it was the last time many of us would ever see Wayne again.   

Our great friend, association ambassador and “life of the party” wherever he 

appeared, passed away in mid- December.  When informing NDPMA and NDRA 

Board Members of his death, I wrote:  “Very Sad.  Neat man.  Courageous fight.  He 

will be sorely missed.ò   

Gone far too soon at the age of 72, it’s safe to say he touched thousands of association 

members in one way or another.  I recall asking Wayne to serve on the NDRA Board 

in 2008.  He was really excited and honored. Like with every Deery expedition, there 

was always a story. I recall one board meeting in Bismarck where we waited for 30 minutes to start the meeting 

because Wayne was late.  I kept calling him and he said, “I’m on my way.”  He shows up wearing a white shirt with 

a yellow golf cardigan, looking like Pigpen from Charlie Brown.  I said what happened.  Well, covered with 

smudge marks from head to toe and looking truly like a seasoned mechanic, Wayne proceeds to tell board members 

the story of how he had to change this lady’s tire on the interstate like only Wayne could tell a story.  I’m still trying 

to figure out how anyone could get that dirty changing a tire.  A tractor tire, maybe.  A car tire, no way. I couldn’t 

look at him during the meeting for fear I would break out laughing.    

And then there were the PAC golf outings or other association 

events.  I think the only golf outing Wayne missed in all the time 

I’ve been associated with NDPMA/NDRA was this past summer.  

While Wayne took his golf seriously, he found networking at the 

19th Hole with fellow members even more important.  More than 

one time, we shut down the clubhouse and then the bar (literally in 

tears) listening to Wayne and his dear friend Rich Carrier, telling us 

a variety of stories involving their travels and lives together as 

working professionals.  They were truly great friends and a comedic 

duo.   

There was a serious side to Wayne.  I was at PMAA meetings in Arizona last year.  He calls me to talk about the 

column I had written for NDRA in which I had told about explaining to my daughter the importance of the “God 

Share“ program to the diocese and giving as much as you can to the Church.  Well, being the Irish Catholic that he 

was, Wayne had to tell me about his upbringing and how important and neat it was that I would share that with my 

children.   

Wayne was a valuable asset to NDRA.  He was a key member 

of the PAC committee, offering great business insight on 

politicians from across the state.  I enjoyed every moment I 

spent with this kind and generous man.  I always found time 

for Wayne Deery.  He truly cared about his clients and 

friends.  God Bless You, my friend.  Gone but never 

forgotten.   

 May the road rise to meet you,  
 May the wind be always at your back.  

 May the sun shine warm upon your face,  
 The rains fall soft upon your fields.  
 And until we meet again,  

 May God hold you in the palm of his hand.  
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Fargo clothing store, once a household name across state, to close for good 

By Dave Olson - Nov 13, 2015 

FARGO – Straus Clothing, a name synonymous 

with high-quality menswear in North Dakota for 

more than 135 years, is hanging it up.  The family

-owned company, which once had stores across 

North Dakota, is closing its last remaining store. 

It’s in the process of selling down remaining 

inventory at this time.  

 Brothers John and Rick Stern, fourth-generation owners of 

Straus Clothing, took a few minutes to reflect on the 

momentous step they were about to take. 

"It was more agonizing when we started talking about it 

than it is now; now it's almost anticlimactic.”  John Stern 

said.  The store won’t close its doors for good until the last 

of the inventory is gone. 

So, what's it like to say goodbye to a business your 

grandfather and father turned into a household name? 

"It's bittersweet," said Rick Stern, who, like his brother, is in 

his mid-60s and ready to retire after more than 40 years on 

the retail floor, which the brothers will tell you is a 

physically tough line of work.  Retail, John Stern said, "Is 

not easy. You're on you're feet. Long hours." Rick Stern 

agreed. "I don't know how we could do this in three or four 

years," he said. 

A hallmark of the Straus experience is customer service and 

the Sterns said they are confident store staff will find 

employment elsewhere, if that is what they want. 

"We've got really, really good people. Very, very loyal,” 

John Stern said. Many have been with the store for decades. 

"Our people will be fine, because they're quality people. 

They can go anywhere," he added. 

While the decision to close the store was a difficult one, the 

brothers say it is one their late father, Ed Stern, would likely 

smile on. "He said, 'Don't work as hard as I did, don't hang 

on,’ " John Stern said, recalling advice their father once 

shared with them.Another factor in the decision to close, 

they said, was that no one in the family was interested in 

taking over the store. 

Sartorial progression 

It would be difficult to overstate the impact the Stern family 

has had on the state of North Dakota and the city of Fargo.It 

all started when Adolph Sternberg opened a clothing store 

in Sanborn, N.D., in 1879, a store that later moved to Valley 

City. 

In 1897, a cousin, M.G. Straus, opened a store in Casselton 

and a few years later Straus purchased the Valley City 

clothing store from his cousin's estate and hired his nephew, 

Herman Stern to run it, which he did for seven decades. In 

1932, Herman's son, Ed, began working as a salesman for 

the family store in Valley City. Ed Stern would eventually 

run the Straus Clothing store that opened in the late 1930s 

in downtown Fargo.  That store moved several times until 

in the late 1950s it settled in at 102 Broadway, which today 

is home to Halberstadt's on Broadway, also a men's 

clothing store. 

The Straus store at 102 Broadway was destroyed by fire in 

1963 and rebuilt, reopening again in 1964.  A second Fargo 

Straus location opened in the West Acres mall in 1972.  In 

1997, the downtown and West Acres stores were 

consolidated into one store on 13th Avenue South, the 

current and final location of Straus Clothing. 

In addition to cities already mentioned, Straus Clothing 

store locations in North Dakota included LaMoure, 

Carrington, Grand Forks, Jamestown and Devils Lake. 

Legacy of involvement 

Over the years, Stern family members have played major 

roles in their communities.  

Herman Stern founded the Greater North Dakota 

Association, now the Greater North Dakota Chamber, and 

he organized efforts to build a home for the North Dakota 

Winter Show, a crop and livestock expo that first opened in 

Valley City in the late 1930s.  Stern, who died in 1980 at 

age 92, was also a leader in Boy Scouts – a tradition his 

family continues to this day – and he was awarded the 

organization's Silver Buffalo award for distinguished 

service to youths. He was also hailed as a hero for his 

efforts to save the lives of relatives, friends and others from 

the Holocaust during World War II.  In 2014, North Dakota 

Gov. Jack Dalrymple posthumously awarded Herman Stern 

the Rough Rider Award, the state’s highest honor. 

Ed Stern, who died in 2009 at age 94, founded what is now 

the FM Area Foundation and served as president of the 

school board, led the Fargo Chamber of Commerce, and 

was a Fargo-Moorhead Symphony Orchestra board 

member and violinist. 

If anyone thinks the closing of the last Straus Clothing 

store will alter the Stern family tradition of giving back, 
they have another thing coming, according to brothers Rick 

and John. "That won't stop, because we're not leaving,” 

John Stern said. “We'll still be very much involved." 

http://www.inforum.com/users/dave-olson-0
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Survey findings showcase the prominence of cash in 

the consumer payments landscape. 

Cash is selected by nearly four out of five consumers 

when they need to pay someone back. This and 

additional findings taken from the latest Cardtronics, 

Inc. survey reveal that in spite of people having access 

to and using a greater variety of payment methods, 

cash remains widely used and frequently selected for 

making all sorts of payments. From paying people 

back to convenience store purchases to tipping, cash 

retains a prominent place in the consumer payments 

landscape.  

“Cash is king for many consumers, even in today’s 

expanding universe of digital payment options,” said 

Tom Pierce, chief marketing officer for Cardtronics, in 

a press release. “Our survey data clearly shows that in 

a competitive payments environment, cash is a 

predominant payment form and sits atop multiple 

spending categories.” 

The survey asked, “What type of payment have you 

used in the past year for the following situations?” The 

answers revealed that while consumers are using a mix 

of payment methods, time and again, cash is No. 1 in a 

variety of scenarios, including: 

¶ Paying someone back – Cash at 78%; runner-up 

check at 18% 

¶ Convenience store purchases – Cash at 63%; 

runner-up debit card at 41% 

¶ Snacks away from home – Cash at 67%; runner-up 

debit card at 37% 

Cash Remains Leading Payment Form 

¶ Grocery store – Cash at 

52%; runner-up debit card 

at 51% 

¶ Small business – Cash at 

49%; runner-up credit 

card at 43% 

¶ Restaurant – Cash at 

53%; runner-up credit 

card at 48% 

¶ Tipping – Cash at 78%; runner-up credit card at 27%. 

In addition to identifying where and when cash continues 

to play a prominent role in consumer spending, the 

Cardtronics survey findings also provided insights into how 

different demographic groups use cash. “There is a myth in 

the marketplace that Millennials have abandoned cash in 

favor of mobile and other digital payments,” Pierce said. 

“It’s simply not true. What we found exposed the myth, 

with Millennials embracing cash usage along with new 

payment methods. Millennials take an open-minded view 

of payments, and cash plays a pivotal role in their payment 

choice mix.” 

While more than half of Millennials (57%) reported using a 

greater variety of payment methods than before, nearly half 

of that group (45%) also said that they’re more likely to 

pay more with cash now than they did a few years ago. In 

fact, Millennials report increased cash usage at the greatest 

clip compared with all other survey respondents. Among 

all adults, 37% said their use of cash had increased. The 

survey also found that women are more likely than men 

(39% versus 29%) to use cash to help stay on budget. 

Don’t wait until the last minute to get blank Forms W-2, 

W-3 or 1099. The demand for paper tax products is 

declining because of an increase in e-filing and the 

availability of products online. Due to the decreased 

demand and printing and shipping costs, the IRS will no 

longer stock Forms W-2, W-3 and 1099 in Taxpayer 

Assistance Centers. The forms, which are used by small 

business owners, can be ordered online or by telephone 

and mailed directly to the taxpayer’s home or business 

address. 

 

To order online, go to the IRS’ Online Ordering for 

Information Returns and Employer Returns website at: 

Small Businesses: Get Blank Wage & Tax Statements Early 

https://www.irs.gov/Businesses/Online-Ordering-for-

Information-Returns-and-Employer-Returns 

 

To order by phone, call the IRS at: 1-800-829-3676. 

 

The Social Security Administration also offers an online 

option to create and file electronic Forms W-2. File 

Forms W-2/W-2c and W-3/W-3c electronically by 

visiting the Social Security Administration’s Employer 

Reporting Instructions and Information website at: 

https://www.socialsecurity.gov/employer/ to create and 

file electronic fill-in versions of Forms W-2 and W-3. 

http://ir.cardtronics.com/releasedetail.cfm?ReleaseID=950285
https://www.irs.gov/Businesses/Online-Ordering-for-Information-Returns-and-Employer-Returns
https://www.irs.gov/Businesses/Online-Ordering-for-Information-Returns-and-Employer-Returns
https://www.socialsecurity.gov/employer/
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Holiday sales in 2015 increased 3 percent to $626.1 

billion — solid growth considering the unforeseen 

weather events across the country and an extreme 

deflationary retail environment. NRF forecasted total 

growth, including online sales, of 3.7 percent. Non-store 

holiday sales grew 9 percent to $105 billion. 

According to the National Retail Federation, December 

retail sales, which exclude automobiles, gas stations and 

restaurants, decreased 0.2 percent seasonally adjusted 

from November and increased 3.1 percent unadjusted on a 

year-over-year basis. 

“Make no mistake about it, this was a tough holiday 

season for the industry. Weather, inventory challenges, 

advances in consumer technology and the deep discounts 

that started earlier in the season and that have carried into 

January presented stiff headwinds as retailers competed 

with one another and their own bottom line,” said NRF 

President and CEO Matthew Shay. “Despite these factors, 

the industry rallied, consumers responded and sales still 

grew at a healthy rate, which is a huge testament to the 

Retail Holiday Sales Increase 3 Percent 

resilience, knowledge and expertise of our retail 

leadership.” 

“While some will attempt to diminish this positive 

outcome, the fact remains that retail continues to play an 

important role in growing our economy,” continued 

Shay. “This holiday season has proven once again that 

the industry can quickly and successfully respond to a 

rapidly-changing and challenging sales environment in 

order to achieve continued year-over-year growth.” 

“A double whammy of deflation and December weather 

constricted holiday sales growth as well as consumer 

spending,” said NRF Chief Economist Jack Kleinhenz. 

“The results of December’s retail sales remind us just 

how significant of an impact unusual weather can have 

on retail and overall economic activity.” 

“While the timing is uncertain there are positive 

prospects for improvement, including recent job gains 

that will help lift income and earnings, and a healthy 

housing market that should provide some support for 

spending in various retail sectors, said Shay. 

tƻƭƛǝŎŀƭ !Ŏǝƻƴ /ƻƳƳƛǧŜŜ 

 DƻƭŦ CǳƴŘ wŀƛǎŜǊ 
 

Wǳƭȅ нсΣ нлмс    .ƛǎƳŀǊŎƪ 


