North Dakota Retail Association

2015 Third Quarter Taxable Sales and Purchases Decline
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https://epayment.ndus.nodak.edu/C22800_ustores/web/store_main.jsp?STOREID=33&SINGLESTORE=true
http://bismarckstate.edu/uploads/74/Spring2016JobFairRegistrationForm.pdf
mailto:jay.meier@bismarckstate.edu
mailto:julie.crispell@bismarckstate.edu
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www.ndretail.org ) . .
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In Memory of Wayne Deery

hairs on my head stood up!” That's what
convention in October. Al l of Wayne’'s f
ing him to keep fighting. He was full
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members in one way or another. Il recal
n 2008. He was really excited and hon
a story. I recall bo ng in B
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to figure out how anyone cou y
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And then there were the PAC
events. I think the only go
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There was a serious side to Wayne I was at PMAA m
col umn | had written for NDRA in which | had told a
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of the PAC committee, of feri ng¢
politicians from across the st
spent with this kind and genei
for Wayne Deery. He truly car
friends God Bl ess You, my fr

forgotten.

May the road rise to meet you

May the wind be always at your back.
May the sun shine warm upon your face,
The rains fall soft upon your fields.

And until we meet again,

May God hold you in the palm of his hand.
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Fargo clothing store, once a household name across state, to close for good
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http://www.inforum.com/users/dave-olson-0
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Cash Remains Leading Payment Form

urvey findings showcase ﬂt@?095 n
the consumer payments | andgegpeg

Cash is selected by nearly Fogrl me r
when they need to pay so e§H1§|b

additional findi €qas dtaloemc go/om

I nc. rsavexly that in spite d&farl

to and using a greater vair Res

cash remains widely used ahgd%fr &po&Bfteiuy \sei ectrea for

making all sorts of paymenteardrFabm4pB&ying peopl e

back to convenience store Fupepitaghs alt 0 7U8d%R @ rir dudhinte A H M
r omi

retains a prominent place in the consumer payments
| andscape. In addition to identifying v
to play a prominent role in

“Cash is king for many c ogwusrudmerrosn.i céV esiurivie yt ofdanyd'isngs
expanding universe of di gdiitfefle rpeanyt mednetmoogpr taipohn sc, "g r Soaui pk
Tom Pierce, chi ef mar ket itmhge onfafrikceetrp |faccre Gahradt rvani| cesn,r
a press release. “O0Our surfvaeyyo rd aotfa ntolbg a rel ya nsdh cow sh etrh adtj
a competitive payments ermvitrosn e mip,| yC ansoht itS ude . Wh a't
predominant payment formwind sMitlsl eantno palngu letpnibprlaéci ng
spending categories.” payment met hods. Mnildaeeadi\wile
payments, and cash plays

The survey asked, “What cyhpoe| c%f npayment have you

used in the past year for the following situations?”
answers revealed that whiwhg |Ce0 mBolwmne rtsh aanr €éh au sfi g avi mi|
of payment met hods, ti me ganedataexaivia,r iCeasyh oifs pMoy.melnti n
variety of scenari os, incolfuctihrag:‘ group (45%) al so sai
_ ay more with cash now than
T Paying someanl dtacidp; T%\E’f‘eerllennlaIs report inc
check at 18% clip compared with all other
1 Convenience sQasrhe apturech@islesadul ts, 37% said their
runaprdebit card at 41%survey also found that womer
1 Snacks awayCdshmatho6nip®; (B8 ¥neersus 29%) to use cast

debi t card at 37%

Small Businesses: Get Blank Wage & Tax Statements Early

Don’t wait until the Il-Aasthmipateée/ wowgetsbOau&B&EBg mes
W-3 or 1099. The demand f olrnfparpRet wamwEsnp I Rged qutr n si s

declining becaufbfkel bhgaandnthease in e

availability of products ®aol donder Dbhbg pbo-8&®2-Retd.etbe
demand and printing and shipping costs, the I RS wil!]l
l onger st @c¢ k3Waonrdmsl OV@ 9 i n TThaex pSaoyceiral Security Adminis
Assistance Centers. Th fopmspnwhbchraateuaBd Byl e ma
business owners, can be oFdemg8dWonlhki3d&Morelley ttreolne ghad
and mailed directly to thei sakpagethe BomeaEmBbagent

addr ess. Reporting Instruwebenseant:

https://www. soci ateecuenateg.
To order onl iGmel,i ngeo Qrod etrhitn d BScerl ¢ ot venmisd ol BRI FWr ms
I nformati on Ret ur nwe basnidt eEngotl:oyer Ret urns



http://ir.cardtronics.com/releasedetail.cfm?ReleaseID=950285
https://www.irs.gov/Businesses/Online-Ordering-for-Information-Returns-and-Employer-Returns
https://www.irs.gov/Businesses/Online-Ordering-for-Information-Returns-and-Employer-Returns
https://www.socialsecurity.gov/employer/
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Retail Holiday Sales Increase 3 Percent
Hol i day sales in 2015 increasédedcperckeoaowl edgd62aa@dle
bil+sohid growth considerlﬂgdehthpfbreseen
weat her events across the. r e
defl ationary retail envir %%Q%Ee%ﬁg W %?égéggﬁtggg
growth, including onlétnmr % t a of ePEH DY wi E%rlo
holiday sales grew 9 perc%ﬂ onH%% season
According to the NatlonalthetamhuseugraamoqulDktgmbe
retail sales, which excludap#difagnmgo migl eand gdoaxaldteatgii oy
restauran®0s?2 deaxearsaldl v aodjdest &d achievgeaong'roweti
from November and |ncreaseg\ ﬁo/hm'?n%ﬁylceebnttatumoandj S e[ﬁjece
yeavgehasis consthdlcitceadly sal es growth a
‘“Make no mistake about itspehdsngasd8 asaai dudiRFh&€hi eayE
season for the industry. Wdadeheesuinhseonfobgpcemhklreésg
advances in consumer techhowWogygandichetdeépadi smpag
that started earlier in tbe seasoh and bhaetrahbvecoanp
January presented stiff he ' d i S
with one another and theibwgghglg%ht%?@rllla] E%g?n ?KIE
President and CEO Matthewt%g?ywllée%%“ e %?S?nc%%go
the industry rallied, congumer g &% %@ e?h%?dsﬁ%h?ﬁ
grew at a healthy rate, WEip%ad'i%gaiEug r'i%ﬁtsa?]%?tai'io
Historical Holiday Sales
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